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	Title: Program Management and Public Relations

	Course Number: HS 222
Credits: 2
Date: 11/11/08



Institution: 
Clackamas Community College

Outline Developed by:
Rob Seemann
Type of Program:
Occupational Preparatory
Course Description:  Course is 1 of 6 courses designed for individuals who are working in the field of career development and/ or career advancement. Successful completion of course series serves as a step toward earning a Global Career Development Facilitator credential which is issued by the Center for Credentialing and Education (CCE) and the National Career Development Association (NCDA). This course addresses how to plan, design, and implement career services, as well as how to market services.
Course Objectives:   

1. Increase students’ understanding of career service programs
2. Teach how to implement a program
3. Demonstrate how to work as a liaison in collaborative relationships
4. Teach how to market and promote career development programs
Student Learning Outcomes:  Upon successful completion of this course, the student should be able to:
1. State why it is important to plan and design programs
2. List and describe the nine steps of the program development process

3. Describe the probable roles of the GCDF in this process

4. Describe the ideal career center

5. Define and describe target audience

6. Describe and demonstrate competence in career programs and promotion by critiquing career program development processes
Length of Course:
22 lecture hours
Grading Method:
Letter grade (A-F) or Pass/No Pass.  Note:  Students must earn at 



least a “B” to be considered for the Global Career Development 




Facilitator (GCDF) credential.
Prerequisites:

None 
Required Text:
“Facilitating Career Development, student manual, eLearning 



Package.”  Publisher: NCDA. Authors: Harris-Bowlsbey, Reile, 



Suddarth.
Major Topic Outline:
1. Steps of program development

2. Identifying target audience

3. Identifying needs of clients

4. Designing career promotions
5. Critiquing career promotions

6. Marketing plan

